


Methodology 

• Desktop review 
• Natural Products West 
• Store visits 
• Interviews 



Hemp industry overview 

• Significant growth in hemp cultivation worldwide.
• Demand has driven a broad range of hemp related products entering the market and 

becoming normalised.
• US production has exploded, rocketing the US to being the number one hemp 

producer globally. 
• Canada is also a major producer
• A considerable amount of growth is focused on CBD products 
• To compete, MIHI will need to develop a premium product with a unique value 

proposition.



Hemp products overview





Store placement 

• Positioning key 

• Hemp products located according to function, perishability, like use and 
convenience. 

• Refrigerated section growing rapidly. 

• Users still unsure how to use – so working on positioning helps. 

• For novel products – placement critical. 

• Perimeter is growing. 



Food Trends 

• Plant based (the ‘mega’ trend) 

• Reducing carbs 

• High quality protein 

• Snacking/convenience 

• Salty (savoury) convenience (meat/cheese/health ‘halo’ of veges)

• Natural performance beverages 

• Digestive wellness

• Function with format 

• Benefits c/f ’ingredients’

• Adaptogens 









Non-food trends 

Production standards and 
methods

Sustainability (regenerative, 
grass fed, pasture raised) 

Packaging (safety and 
sustainability) 

Clean label 

Consumer use of tech –
individualized approach to 
health, diet and to ensure 
trust and verification. 

Origin story – social mission 



Leverage 

INCORPORATING 
R&D…BUT…. 

NZ AND MAORI 
PROVENANCE 

NEED A CLEAR ‘MISSION 
BASED’ PROPOSITION 

NEED TO CONSIDER 
PRODUCTION AND 

PROCESSING CAPABILITIES  







Concept development 

• Mega hemp 
• Hemp + dairy 
• Hemp + meat/sustainable seafood 
• Hemp + unique NZ product 







TASTE!


